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Mission Statement

The Home Fire Sprinkler Coalition is highly
committed to protecting the ultimate value of
human life, striving for a nation in which not a

single man, woman or child dies needlessly in a

tragic fire.

Home Fire Sprinkler
General Prevention &
Awareness Campaign

Fiscal Year 2011

The mission of the nonprofit Home Fire
Sprinkler Coalition is to save lives by increasing
awareness of the benefits and availability

of home fire sprinkler systems, ultimately
increasing the number of installations in new
one- and two-family dwellings.
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HFSC BOARD
American Fire Sprinkler Association

Canadian Automatic
Sprinkler Association

FM Global
International Association of Fire Chiefs

National Association
of State Fire Marshals

National Fire Protection Association
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U.S. Fire Administration
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INTRODUCTION

During the performance period for the Home
Fire Sprinkler Coalition’s (HFSC) Fiscal Year
2011 Fire Prevention & Safety (FP&S) Grant
award, our activities were centered around our
new national campaign, “Home Fire Sprinklers:
Ask for Them.” This campaign supplements
HFSC's long-standing work to increase fire
departments’ home fire sprinkler advocacy
efforts and general public awareness as
methods to mitigate the problem of home fire
injuries and deaths.

The campaign focuses on improving and
increasing home fire sprinkler awareness and
knowledge among key audiences, with a
special emphasis on adult consumers. We had
three grant goals: 1) provide turnkey tools to
support local fire service grassroots home fire
sprinkler education; 2) overturn water industry
and homebuilder/real estate agent negativity
and increase awareness; and 3) generate
consumer interest in and knowledge of home
fire sprinklers.

Supporting Fire Service Grassroots
Education

This grant award was executed in concert with
HFSC'’s BUILT FOR LIFE Fire Department (BFLFD)
program. The BFLFD program was established
with previous FP&S Grant funding and it
remains a powerful component of HFSC's
outreach and an effective grassroots home
fire sprinkler education method. It provides
incentive, encouragement and assistance to
fire departments as a method to increase
home fire sprinkler education. We promoted
the BFLFD program to the fire service with a
new testimonial advertisement that ran in five
key publications, reaching more than 250,000
readers. The new advertisement features a fire
official from Sanford/Springvale, Maine, who
routinely uses HFSC materials.

A 2012 survey showed that 100% of BFLFDs
that had conducted a side-by-side fire and
sprinkler burn demonstration said it improved
their ability to teach about home fire sprinklers,
so part of our grant was to encourage more
grassroots education using this dramatic
and memorable educational activity. HFSC
promoted the value of side-by-sides and our
free guide for building, marketing, presenting
and evaluating them. And in order to motivate
more departments to teach about home fire
sprinklers, and to help those with restricted
resources, we offered stipends to qualifying
BFLFDs. We awarded 25 $1,000 stipends for

BFLFDs with demonstrated ability to build and
present a side-by-side education program for
the public at least once; however, departments
are urged to rehab the units for additional
use. We provided our free Fire & Sprinkler
Burn Demonstration Kit and public relations
materials to help them frame the education
around the “Ask for Them” concept. Because
of the tremendous interest in past stipends,
we offered an additional program, challenging
BFLFDs to extend the educational value of side-
by-sides through a partnership with vocational/
technical students. We awarded 15 $1,500
stipends to BFLFDs to work with a vocational/
technical class or school to build a side-by-side
demonstration, present the home fire sprinkler
education program that HFSC created, present
the side-by-side demonstration to the public
at least once, and evaluate the effectiveness
of this effort. This stipend introduced an
effective way for fire departments to partner
in the community and uniquely reach future
homebuilders and homebuyers with the facts
about home fire sprinklers through this student
interaction. For students, it represented a
great opportunity to meet members of the fire
service and supplement their education both
with the HFSC course and with the side-by-side
construction and demonstration. Each student
received a certificate of completion from HFSC.
The BFLFD stipend programs were promoted
nationally through advertisements placed

continues
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INTRODUCTION

in key fire service publications and through
their e-blast distributions via opt-in email
(circulation of more than 174,000), and
through participation and exhibits at the

Fire Department Instructors Conference,
Fire-Rescue International, the National Fire
Protection Association Conference & Expo,
and the National Association of State Fire
Marshals Conference. HFSC staff were able
to speak with fire service attendees about

the benefits of the BFLFD program and the
effectiveness of side-by-side demonstrations
as well as encourage departments to apply
for stipends. We also used our website, public
relations, and social media outreach to ensure
fire departments learned about the stipend
availability.

An Oregon BFLFD used its stipend to
educate community leaders at a Chamber of
Commerce event, then used it again during
Fire Prevention Week and recorded it to
create a fire safety video. A Wyoming BFLFD
estimated 300 people attended its education

event and secured sponsors for a future event.

In New Hampshire, a fire department made
great use of local media to announce its side-
by-side. As just one example, a vocational
school stipend in Idaho was used to educate
three classes with 30 students each and three
side-by-side demonstrations, which drew 75
people each, including 35 insurance company
representatives.

Educating Others in the Community
To ensure that water industry, public works
and municipal officials can be on board with
their local fire department’s home fire sprinkler
advocacy efforts, we ran advertisements
in publications read by these professionals
to announce the availability of HFSC's free
“Understanding Water Supply for Home Fire
Sprinkler Systems” Guide. This information
reached a circulation of more than 150,000.
We created a new banner stand to use at
exhibits that illustrates how home fire sprinklers
save water. We used this new banner stand
and promoted the importance of home
fire sprinklers and information about the
“Understanding Water Supply for Home Fire
Sprinkler Systems” Guide at four key annual
conventions: the American Water Works
Association Annual Conference & Exposition,
International City/County Management
Association Annual Conference, International
Code Council Annual Conference, and
National League of Cities Congress of Cities &
Exposition. The banner stand was added to our
assortment of “loaner” banners that we make
available to BFLFDs to use locally.

Reducing Negativity in the Broader
Homebuilding Industry
Since our earliest days, HFSC has worked
to address the negativity about home fire
sprinklers among homebuilders. Our research
shows that individually, homebuilders are
open to, and often advocate for, home fire
sprinklers, yet national builder and real estate
organizations have for years waged powerful
and effective anti-sprinkler code campaigns.
These negative effects have impacted
both required and voluntary fire sprinkler
installations in homes in many states and
jurisdictions. The fire service is often caught in
a difficult situation during code updates and
adoptions when anti-sprinkler efforts ensue.
Further, consumers who get pushback from
their builders will miss out on the opportunity
to protect their new home with fire sprinklers.
The key to overcoming this problem is
education.

This grant award helped HFSC continue
its practice of reaching out to and offering
facts to homebuilders and real estate agents
so they can understand the dangers of home
fires and benefits of homes protected by fire
sprinklers. This component of our grant was
also important because it lays the groundwork
for the “Ask for Them” campaign, which
generates interest in home fire sprinklers
among new homebuyers.

continues
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INTRODUCTION

To prepare homebuilders for questions and
requests for sprinklered homes, HFSC updated
and improved the existing Virtual Sprinklered
House (animated homebuilder education
guide). We used a professional actor to present
the information and incorporated new graphics
and closed-captioning. To generate interest in
this free online tool, we deployed two e-blasts
via opt-in readers of a key homebuilding
publication. We asked the builders to review
our guide and complete a brief survey for
a chance to win a prize. A total of 371
responses was received. Eighty-three percent of
respondents agreed the guide improved their
knowledge of home fire sprinklers and their
understanding of how they work. Seventy-nine
percent said it helped them understand home
fire sprinkler installation. Eighty-eight percent
said it was interesting and worth watching.
Seventy-one percent said they were now more
likely to recommend home fire sprinklers after
seeing the guide.

We also promoted the concept of home
fire sprinklers and our newly updated Virtual
Sprinklered House (animated homebuilder
education guide) through five widely read
homebuilding trade publications, reaching
more than 1.4 million readers. We reached the
nation’s biggest homebuilding companies by
exhibiting at the 2013 Pacific Coast Builders
Conference (PCBC). This was an opportunity
to meet and educate regional and national

builders, who complete larger residential
projects, with general home fire sprinkler
information and availability of our free Virtual
Sprinklered House. We did the same through
HFSC's booth exhibit at the 2013 International
Builders’ Show (IBS), which drew approximately
60,000 attendees. Participation in IBS has been
an effective way to reach members of the
homebuilding industry with facts, answers and
free information about home fire sprinklers.
Our grant funded 70 percent of the cost of
exhibiting at IBS, while we used donations to
cover the balance.

Our interactive educational BUILT FOR LIFE
Game was updated to improve its appeal and
effectiveness for online and on-site use. Tom
Clark, a professional actor, was video recorded
using a humorous approach to keep participant
interest. The game combines multiple-choice
questions with answers featuring clips from
HFSC educational videos. We tested the updated
game at IBS, using it to draw builders into the
booth so we could offer our information and
resources. Homebuilders waited an average of
15 minutes to watch and play the game, which
was hosted by Clark, whose comedic skills aided
us in driving booth traffic and helped encourage
homebuilder interest. We garnered nearly 500
new leads at IBS.

An educated real estate agent is just as
important to the new-home buying process.
To ensure that consumers get factual

information about sprinklered homes, we
updated our existing real estate agent
testimonial advertisement to promote HFSC
as a resource for this industry and to prepare
real estate agents for their customers who
will ask for home fire sprinklers. We created
30- and 60-second advertisements and ran
them repeatedly on “Real Estate Today” radio
network. The network further promoted HFSC
through interviews and repetitive Internet
placement for a total of 23.4 million listeners.
We also ran an advertisment in REALTOR
Magazine - Show Daily, reaching 60,000
members of the industry. And we exhibited
at the biggest real estate annual conference,
the 2012 National Association of REALTORS
Conference & Expo, where we were able to
present HFSC's wide-ranging information and
offer a counterbalance to the myths that are
common within this group of professionals.

continues
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INTRODUCTION

Reaching Consumers with Persuasive Facts
In response to quickly changing electronic
technology and rapidly growing Internet use,
we developed an innovative online program
specifically for adult consumers. This interactive
program, called “Home Fire Sprinklers: Ask
for Them,” serves as an effective guide both
to engage online consumers and to provide
useful information on demand. This new tool
will help consumers sort out facts from myths
and other misinformation that are so frequently
spread. The program organizes the vast
amount of information we offer and allows
Internet users to find the information quickly.
The program represents an important shift in
educational direction for HFSC, capitalizing

on the explosion of Internet interest and
activity. It also addresses the need to appeal

to consumers through new and innovative
methods. We utilized a professional actor who
presents home fire sprinkler information in a
nontraditional, fast-moving and often amusing
style that encourages wider exploration of
HFSC’s free online information. The site

can be viewed on smartphones, tablets and
computers. We developed the interactive

site so it can be used online as well as on CD
or Data DVD so the fire service can use it as

an educational tool even if they do not have
Internet access.

Prior to completion, we tested the new
“Ask for Them” program with members of the
BFLFD program. Nearly all survey respondents
said the new program will improve consumer
knowledge. Seventy-five percent said the
program is accurate and informative and that
it will keep consumer interest.

We informed the fire service about this new
program first, via e-blast announcements that
went to key fire trade publications’ opt-in
email lists. We announced the new program
through public relations outreach targeting the
fire service, the broader homebuilding industry
and, of course, consumers. We also provided
our BFLFD members with a ready-made press
release so they could announce it locally. Ninety
percent of BFLFDs surveyed said they would
consider linking to the program from their fire
department website.

We promoted HFSC's free consumer
resources through our website and social
media outreach. We created a new print
advertisement featuring a family with young
children and placed it in Parenting magazine,
reaching more than 2.2 million readers in this
important high-risk target audience.

HFSC made adjustments and improvements
to our website, including new graphics. We
updated our keyword search program to
ensure terms associated with the “Ask for
Them” campaign would be captured and to
ensure HFSC's website is kept at the top of all
major search engine lists.

Home Fire Sprinkler
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FIRE SERVICE
OUTREACH

BUILT FOR LIFE Fire Department (BFLFD)
Vocational School Stipend Program

Members of the HFSC BUILT FOR LIFE Fire
Department (BFLFD) program were invited to
apply for a $1,500 stipend to partner with

a local vocational/technical class or school

to conduct a home fire sprinkler education
program.

HFSC developed a Vocational Student Guide

to administer the program. Students were
instructed to view HFSC's educational video,
the “Fire Sprinkler Systems for New One-

and Two-Family Homes"” presentation and

take the quiz. The presentation was adapted
from an original CEU presentation developed
for builders and architects. Students who
completed the program received a personalized
certificate. Fifteen U.S. fire departments
received stipends and completed the program.
Students in each program also built side-by-side
fire and sprinkler burn demonstrations to be
used for a public home fire sprinkler education

)

Vocational Student Program Guide
Fire Sprinkler Systems for New One- and
Family Homes

: Q:‘.mgyatularinns'!'
John Smith Y

ABC High School — Maintown, USA

Q Home Fire Sprinkhed

event hosted by the fire department. After the
education program and public education event,
BFLFDs were asked to evaluate the program.

The following 15 BFLFD member
departments received the stipend and
completed the program:

Ankeny Fire Department
Ankeny, lowa

Belton Fire Department
Belton, South Carolina

Berwyn Fire Company
Berwyn, Pennsylvania

City of Covington Fire Department
Covington, Georgia

City of SeaTac Fire Department
SeaTac, Washington

Columbia Fire Department
Columbia, Missouri

Creston Fire Department
Creston, lowa

Duval Volunteer Fire Department
Griffithsville, West Virginia

Ferndale Fire Department
Ferndale, Michigan

Hiawatha Fire Department
Hiawatha, lowa

Nampa Fire Department
Nampa, Idaho

Sanford Fire Department
Sanford, Maine

Strafford Fire Protection District
Strafford, Missouri

Tuscaloosa Fire & Rescue Service
Tuscaloosa, Alabama

Unicoi Volunteer Fire Department
Unicoi, Tennessee

continues
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FIRE SERVICE

OUTREACH

BUILT FOR LIFE Fire Department (BFLFD) Vocational School Stipend Program (continued)

Public Relations From 1

The 15 BFLFDs utilized HFSC press releases
announcing their vocational school stipend
awards and side-by-side fire and sprinkler burn
demonstration event dates and other HFSC
public relations tools to garner media attention.

Below are samples of the media coverage
for those education programs and
side-by-side fire and sprinkler burn
demonstration events:

Belton Fire Department (South Carolina)
e Belton News Chronicle

Berwyn Fire Company (Pennsylvania)
* Main Line Does

e Mainline Media News

e Tredyffrin-Easttown Patch

Recent activity at a few of the Fire Depariments

Some of cur local Fire Depariments have been pretty busy:
Opten Foeso & Fira Privension Event at Benwyn Fire Company. Oct. 198 fram Jgm — Spm.
Schedule of Events:

* X15pm. - Vafice Rescun Demonsiration.
» 345 p.m. — Car Fire Demonstration
= 415 p.m. - High Angie Rescue Demanstration

o 445 0., - Side-by-Sie BL  Firp Sprinklevs

T public wil aiso have
staTon, and fide & fne truck!

3 1o put 00t @ Sre with B

5 Stipend Recipients

City of Covington Fire Department
(Georgia)
e Newton Citizen

NEWTONCITIZEN.COM =GN N

Tusscay, Juy 9. 2004 Clssfied Jobs CarSoure Homes OB Lepaass Coniess Subscrise qQ

INEMW TN

CITIZEN

Hems Mews v Spois v Obiaries  Classifeds

oy Jusaieat Peters

Sataray. My 3 2674
ascan petersrocksakecaizen. cor Copyigat 2% e ¢

o2 Shara s dr Print Stoey
=] Emat, Facaboci,

gt mEm

on Frigay, fha Covinglon Fira Dacartmant showad the.
9

Gaabtion, the fve decarment ass gven §1,500 10 bukd

O Frictay, the T ceparmant conducted e %ﬁtmhw

camage & Tve can ceuse in At 8 few mirutes,
i ot minces of & fre being staned, the stnctum

n s fully
Butin ha sisicire aauioped 0 wam £ ans a frn, it
ok bout 30 secorde b e smoks slam 5 #ng and
hoee for B sprnkiors 10 be pet of,
[rpe—

st
siop the fre. DUt irstend give an escace lan ior the

s misasa

i preseriaton Spr
Comition Fwarcs TSR GRATS BACHISE By wani o s
st 1 givess a8 the Gaportunity ko educate Te
important of ire safily loa.”

Columbia Fire Department (Missouri)
e Columbia Daily Tribune
e KOMU-TV

Columbia Fire Department Conducts Fire
| Demonstration
Postet: 0 4, 013 245 P4 by Alywsa Caruss, KOMU § Rapaner

COLUMBLA- The Calumbia Fine Department, Columbia =
O _tmaid | | oF N A Caroer Centes, and Statn Farm demonstrated -
== Froay the SMesencs smaks Siarms 8 ine Eponkisr _—
oy - B30 in Fouses 5an have in 1o cass o4 o re. i was

e st demorsiraton of is kind in Columbia.

The groups constructad two side-by-side fe

ity

Alarms, bt only one had & fre soenker system
iratalied,

WANTTHESPIFEIESTS
LOOKINGVEHICLEIN

the

Depariment Captsin
spriniier Systam makes 0 b dferencs,

“Thane is & centiin segment of e pepuaton fat
S BRI CANL PRI IS, SIS, PeCTY WIn

ey waming and that earty containment or

o the frm, alicwing gy -
Fsnarsi plarces) for fady kilad on l
ysems g |
Instaflec in Teir hames. He said s protatly eciuss s expentive 10 have e spriniklers instalied 2% ¥ P
,  andihens e SOTe COMINGN MYTS 300U e Systams. m Fecis on A7
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FIRE SERVICE

OUTREACH

Creston Fire Department (lowa)
e Creston News Advertiser

CRESQQN
EWS ADVERTISE

216 W eresl .eam lar Eread i1 Mavoes mn if bappess

Thursday

Ootaber 10,2017

; Fanthers look to eontain

| Rams’ speed I‘dﬂ‘,’tﬁ Fallday
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oy, Eobeer

BPOATY, ey 14

SAVE THE DATE ESSS

School board rejects bus barn hlds Arispe m

et ) bl i o

st

misusing
agency
credit card

QUICK NIWS

iy mugstelonsts seeson
i

charged after

AR —The wagmod Akponns o poe
3 Tei —

Ferndale Fire Department (Michigan)

e Oakland County One-Fifteen blog

e National Fire Protection Association’s (NFPA)
“Fire Sprinkler Initiative” blog

e YouTube video posts by Crystal Proxmire

Oakland County One-vuﬁiiteen

Burn Demo Shows Value of Residential Sprinklers (video)

Ynu
Tube

- BUPPORT ANT TVERR PAYMINTS -~

Burn Deme Shows Value of Residential Sprinklers (video)

(Crystal A. Prowmive, Nov. 22, 2013)

Blereis sust Py P Bisttcn. Use it b pay
advertising of ¢ raider sappent coniributions!
Thask eat

Danate.
[ =R~ ]

Students from The Detreit Carpentry Appeentics Training School in Ferndale got a flsst-
‘hand lessan n fire prevention an Tharsday as they watched a side by side deasa of twa
residential rooms in flames. Owe room had a sprizkler installed, while the other did
not —

Without a spri e, & room became a den of fire and P
Alame wae lit inside a trach bin. The curtain and couch were

engulfid and the staffed teddy bear did not stand s chance.

The television smd the printer melted, and the caffe table PATRICK
was nothing nére than kindling. DENGATE

A nm:'hr fire. mmd ina room hﬂh a sprinkler, however, did
111111 melted

Isterions « Minoe
away, Ihgl'wld\uﬂbdﬂnedn:ounnrbewnau the wall Repaics b Walls
arsd e e of tha souch, Tt in tha rose got wit, but not b dhidiod
entirely destroyed. Spacial Finishas

248-980-5187

A vt irmportantly, bad thers boen people i that room
they would have had a much better oppx tnescape.

Eribes.cen

Hiawatha Fire Department (lowa)
o KWWL-TV
e YouTube video posts by Martinlyman

w‘;‘r, F
o d

gl Live Flre Demonstration

& o Hiawatha

N

continues

FISCAL YEAR 201 1

HOME FIRE SPRINKLER COALITION

GENERAL PREVENTION & AWARENESS CAMPAIGN



FIRE SERVICE
OUTREACH

BUILT FOR LIFE Fire Department (BFLFD) Vocational School Stipend Program (continued)

Nampa Fire Department (Idaho) Tuscaloosa Fire & Rescue Service (Alabama)

e Facebook posts by Idaho Fire Sprinkler e Facebook post by Tuscaloosa City School
Coalition System

e KTVB-TV

e NFPA’s “Fire Sprinkler Initiative” blog facebook s==
e Sprinkler Age "Weekly News Brief”
e-newsletter

continues
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FIRE SERVICE
OUTREACH

BUILT FOR LIFE Fire Department (BFLFD) Vocational School Stipend Program (continued)

Evaluation Comments

The $1,500 vocational school stipend
recipients each completed an evaluation, which
included comments about effectiveness of the
education program and side-by-side fire and
sprinkler burn demonstration event, as well

as a summary report of information about

the side-by-side audience, how the event was
promoted, media coverage, use of HFSC's Fire
& Sprinkler Burn Demonstration Kit, sponsor
information and any other results.

The following are some of the comments
HFSC received from the stipend recipients.

€€ A bout 26 students from the Anderson Districts I &

I Career & Technology Center participated in the
class — 13 from the Firefighting Program and 13 from
the Construction Technology Program.

The students viewed the DVD and also did research
on residential sprinklers, which culminated in each
student creating a residential fire sprinkler brochure.
The brochures were voted on by the class, and the best
brochure was handed out by Firefighting students
to the approximately 300 audience members at the
demonstration on Senior Showcase Night.

The Construction Technology students built the
structure, while the Firefighting students painted and
furnished the structure. They learned about sprinkler

installation and were able to see the effects of flashover
and the effectiveness of fire sprinklers. The reactions
from the audience during both the flashover and the
sprinkler activation were “priceless.” Both drew gasps
and applause.

The interaction with the school went fantastic. The
Belton Fire Department and ACTC already have a great
working relationship, but this event allowed the school
administration the opportunity to see both entities
working together. The event also brought recognition
to the school and the school’s Senior Showcase. We
followed the HESC “template” for the entire process and
the event was a huge success. The school administration
has been adamant about seeing this event held again.
They were very pleased with the outcome.

Luke Riddle
Belton Fire Department
Belton, South Carolina

« e had three classes of 30 students each and
hosted three demonstrations with an average
audience of 75 people. The students assisted in the
finishing touches, but were able to install home fire
sprinkler systems in three Habitat for Humanity homes.
The October demo was incredibly successful because
we were able to get the building department and 35

or so local insurance reps to attend. The audiences at
the demonstrations were amazed and went home with
the knowledge of how effective fire sprinklers are, how
devastating and quick fire can be, and most wished they
had fire sprinklers in their own homes and that they had
known about them previously.

The interaction with the school was very positive.
We had an outgoing and incoming Vo-Tech Director.
Both are very supportive of our involvement with the
students and the benefits of home fire sprinklers. The
new director has pledged to continue the program, as
long as our department is able to assist the instructor.

One hundred percent of the students said they
would take the class again, recommend the class to
others, recommend sprinklers to others in the future,
and would look into installing fire sprinklers if building
anew home.

We applied to the State Department of Insurance to
have the course certified for continuing education.

Melissa Close

Nampa Fire Department
Nampa, Idaho

continues
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FIRE SERVICE
OUTREACH

BUILT FOR LIFE Fire Department (BFLFD) Vocational School Stipend Program (continued)

€« he Ferndale Fire Department conducted the
classroom instruction followed by a side-by-side

burn for the Detroit Carpentry Joint Apprentice Training
School. The class was attended by Ferndale’s eight on-
duty members and Fire Chief Kevin Sullivan. From the
Carpentry School, 18 apprentices and three instructors
attended the classroom and side-by-side burn.

The class went very well and all handouts provided
by the Home Fire Sprinkler Coalition were provided.
The students were shown the BUILT FOR LIFE video.
The burn demonstration was certainly the icing on the
cake. Several of the students asked how they can get fire
sprinklers installed in their homes.

We plan to a burn every three months. I believe it will
definitely make a difference as we repeat the training and
these apprentices go out and build or renovate homes.

Brian Batten
Ferndale Fire Department
Ferndale, Michigan

¢CrTwenty students built the demonstration

cells. The side-by-side was held in the Lowe’s
Home Improvement Center parking lot in front of
approximately 150 people. The students seemed to really
be captured by the short time it takes for a room to reach

flashover. Attendees remarked at how little damage was
done in the sprinklered cell.

This was our first side-by-side. The school is interested
in partnering for demonstration again next year. They
would also like to involve the school marketing class to
help publicize the event.

Rob Archibald
Hiawatha Fire Department
Hiawatha, Iowa

€€ A bout 80 Building Sciences students at the
Tuscaloosa Center for Technology Academy built
the units in their classes. Approximately 100 people
attended the side-by-side at the academy. The students
were surprised by the amount of heat and dense smoke
from the fire, and the speed of the residential sprinklers.
The Tuscaloosa City School System media program
recorded the demo and is preparing a PSA for us.

The Building Sciences instructor is delighted that we
want a future partnership with them. Rather than our
firefighters building the units, we will buy the materials
and his students will build them for us.

Tilde Mims
Tuscaloosa Fire & Rescue Service
Tuscaloosa, Alabama

€€ A pproximately 50 students took part in the
program. We constructed a side-by-side trailer.

Approximately 150 people attended our side-by-

side demonstration in the parking lot at the Career

Center. We have already conducted a second event at

a high school.

Lisa Todd
Columbia Fire Department
Columbia, Missouri

€« en students participated in the program. We

hosted the side-by-side demonstration for
approximately 200 people during our fire prevention
open house.

Todd Jackson
Creston Fire Department
Creston, Iowa
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BFLFD Side-by-Side Demonstration Stipend Program

Members of the HFSC BUILT FOR LIFE Fire
Department (BFLFD) program were invited to
apply for a $1,000 stipend to conduct and
evaluate local educational side-by-side fire and
sprinkler burn demonstrations.

The following 25 BFLFD member
departments received the stipend and
completed the program:

Allenton Fire Department
Allenton, Wisconsin

Big Canoe Volunteer Fire Department
Big Canoe, Georgia

Clackamas Fire District #1
Milwaukie, Oregon

Corvallis Fire Department
Corvallis, Oregon

Genoa Township Fire Department
Galena, Ohio

Gilford Fire-Rescue
Gilford, New Hampshire

Hose Company #1
Honesdale, Pennsylvania

Medford Fire-Rescue
Medford, Oregon

Morton-Rutledge Fire Company
Morton, Pennsylvania

Mount Vernon Fire Department
Mount Vernon, Washington

Naugatuck Fire Department
Naugatuck, Connecticut

New Orleans Fire Department
New Orleans, Louisiana

North County Fire Protection District
Fallbrook, California

North Las Vegas Fire Department
North Las Vegas, Nevada

North Sioux City Fire Department
North Sioux City, South Dakota

North Star Volunteer Fire Department
North Pole, Alaska

Paris Fire Department
Paris, Tennessee

Petoskey Department of Public Safety
Petoskey, Michigan

Quincy Fire Protection District
Quincy, California

Richton Park Fire Department
Richton Park, Illinois

Rutherford County Fire-Rescue Department
Murfreesboro, Tennessee

Siletz Valley Fire District
Siletz, Oregon

Sun Prairie Volunteer Fire Department
Sun Prairie, Wisconsin

Wooster Division of Fire
Wooster, Ohio

Wyoming Department of Fire Prevention

& Electrical Safety
Cheyenne, Wyoming

continues
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BFLFD Side-by-Side Demonstration Stipend Program (continued)

Public Relations From 25 Stipend Recipients

The 25 BFLFDs utilized HFSC press releases
announcing their side-by-side demonstration
stipend awards and event dates and other
HFSC public relations tools to garner media
attention.

Below are samples of the media coverage
for those side-by-side fire and sprinkler
burn demonstration events:

Allenton Fire Department (Wisconsin)

® “Fire Facts” newsletter

e National Fire Sprinkler Association —
Wisconsin Chapter’s (NFSA-WI) “Fire Sprinkler
Times” e-newsletter

@ THE OFFICAL BI-MONTHLY NEWSLETTER OF THE ALLENTON VOLUNTEER FIRE DEPARTMENT

Volume 12, Issue 5

Dec 2013

B

Notice of Annual Meeting
The Annual Meeting of the Allenton Volunteer Fire
Department Incorporated will be held Monday December
9, 2013 at 7:00 p.m. at the Allenton Fire Station, 431
Railroad Street, Allenton Wisconsin.

The agenda of the meeting will include:

« Call to order and Pledge of Allegiance
* Rollcall
*  Moment of Silence for Deceased Members
« Approve minutes of 12/10/2012 annual meeting.
A copy has been included with this notice.
« Annual Financial Report
«  Annual Reports and Committee Reports
a. Chiefs Report
b. Fire Operations Report
c. EMS Operations Report
d. Logistics Division Report
e. Picnic Committee Report
f. Compensation Committee Report - A
committee researched and made
recommendations concerning paying AFD

Fire Operations Division
Deputy Chief Mark Steger

Allenton & St. Lawrence Fire Company Open House:

| wish to thank everyone who helped make the Fire
Prevention Open House a success this year. We had
over 600 people eat the pancake breakfast that moming.
We had 100 more people this year, than in 2012. A
special thanks to all the donations made from the
community businesses and vendors. Without their
support this event would not be possible. The vendors
on hand were County Wide Fire Extinguisher, PLM

members for their service. A vote will be
taken of all members to approve or reject
the proposal to allow the Board to implement

a compensation system and to set a budget (Property Loss Fire Alliance,

Big Canoe Volunteer Fire Department
(Georgia)
e Smoke Signals

éokﬁ% m7

News and views from Fiy Canoe and o
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Rhinagy Shield

Durwaor, P ared B G prscesied vl s e af Do Wikl Socces Pt
1 o bty e rrtior

8 grae b 16 8.1, Ve v T s et

g Canoe’s Largest
rddepend My Celebracion
At 151 el e vy 50 o, e o s PPNy Celtr
s :

Corvallis Fire Department (Oregon)
e Corvallis Gazette-Times

CFD gets grant for sprinkler
education

i o S T
) wiee sl 84 XD e | o oSy LoREl
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Gilford Fire-Rescue (New Hampshire)
e Citizen of Laconia

e [aconia Daily Sun

e YouTube video posts by Dion DeCarli

Medford Fire-Rescue (Oregon)

e KDRV-TV

e Mail Tribune

e YouTube video post by GregKIelnberg

the Nickel

Medford Fire-Rescue gets money
@ PREMIUM CONTENT
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North County Fire Protection District
(California)

e fallbrook Village News

* YouTube video post by Joe Harlin

e YouTube video post by Jim Doumak

ﬁ ;;,.,,.V]llage News l CE[LiT) BIGC NAME BRANDS,

L]} SMALL TOWN PRICES -

Petoskey Department of Public Safety
(Michigan)
e Petoskey News-Review

petoskey
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Rutherford County Fire-Rescue Department
(Tennessee)

e Daily News Journal

e Murfreesboro Post

e WGNS-AM

e YouTube video post by Scott Walker

Fire sprinkler demonstration

neees OO0 E1@ ET

MOBT RECENT GALLERSES:

continues
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BFLFD Side-by-Side Demonstration Stipend Program (continued)

Sun Prairie Volunteer Fire Department Wyoming Department of Fire Prevention &
(Wisconsin) Electrical Safety

e NFSA-WI's “Fire Sprinkler Times” e-newsletter e Laramie Boomerang

e WISC-TV

Chamet00. com

Sun Prairie
CHANNEL3000ES
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Community Sponsors
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BFLFD Side-by-Side Demonstration Stipend Program (continued)

Evaluation Comments

The $1,000 side-by-side demonstration stipend
recipients each completed an evaluation,

which included comments about educational
effectiveness and a summary report of
information about the audience, how the
event was promoted, media coverage, use of
HFSC’s Fire & Sprinkler Burn Demonstration Kit,
sponsor information and any other results.

The following are samples of comments
from the evaluations:

€« Our residential sprinkler demonstration was the

crowning event of our Fire Prevention Week
Open House. We had over 200 people in attendance,
mostly members of the general public and a few from
other fire agencies.

One member of the County Board of Supervisors
was in attendance. She was quite impressed and gave
a glowing report on the event at the County Board
Meeting the following week.

In all, the event was very entertaining and
educational. Many people stayed up to an hour after
the event to talk about the demonstration. I received
comments from attendees about the value of fire
sprinklers and their shock at the speed at which a fire
can progress. Many were amazed that one sprinkler
head could be so effective. They thanked us for

dispelling some of the myths regarding fire sprinkler
effectiveness, cost and operation.

The side-by-side demonstration was a huge step
in improving awareness of the value of residential
sprinklers.

Robbie Cassou
Quincy Fire Protection District
Quincy, California

« n May 19, 2013, a group of community

leaders (about 26 in attendance) were taught a
PowerPoint presentation about the dangers of home
fires and the value of residential fire sprinkler systems.
After the presentation, the live side-by-side flashover/
fire sprinkler demonstration was performed. At 60
seconds, the fire sprinkler effectively controlled the fire
on the protected side, while the fire continued to develop
on the unprotected side and achieved flashover in 2
minutes, 20 seconds. It was an eye-opener for the people
in attendance.

The prop was disassembled and will be reassembled
for another public demonstration for our annual Fire
Prevention Week Open House (300-500 people in
attendance).

Greg Kleinberg
Medford Fire-Rescue
Medford, Oregon

€« n August 8, 2013, a group of community leaders

(about 26 in attendance) were shown the live
side-by-side flashover/fire sprinkler demonstration. At
60 seconds, the fire sprinkler effectively controlled the
fire on the protected side, while the fire continued to
develop on the unprotected side and achieved flashover
in 2 minutes, 19 seconds. It was an eye-opener for the
people in attendance.

Approximately 100 people attended the side-by-side
demonstration, including members of the Rutherford
County Commission and the Planning Commission, who
were to vote on residential sprinklers in new homes.
They later voted in favor of residential sprinklers.
Attendees learned that a sprinkler can save lives.

Larry Farley

Rutherford County Fire-Rescue Department
Murfreesboro, Tennessee

continues
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BFLFD Side-by-Side Demonstration Stipend Program (continued)

€« e hosted the side-by-side at Home Depot Safety
Day in Westerville, Ohio. Approximately 40
people attended. I had a number of questions about
having home fire sprinklers installed in existing homes.
The fire room will be overhauled and new drywall
installed for the next event, our open house. We
anticipate 500 to 1,000 attendees. It will continue to
be rebuilt after each burn and may be available for
surrounding communities.

Craig Skeel
Genoa Township Fire Department
Galena, Ohio

€« he event took place at our police court campus,
where our city council meets every Wednesday.
Over 40 people attended, including the city council,
mayor, CED director, building official, police chief and
on-duty staff, area fire marshals and the general public.
I believe the audience became more aware of fire
behavior and the products of combustion. During the
burn of the non-sprinkler cell, I walked through the
steps of fire growth and discussed the hazards faced
by both occupants and firefighters. The local sprinkler
contractor did a great job of explaining sprinkler
options, piping systems, head locations, system
demands, and costs. He really had the attention of our

policymakers, which was the number one reason for
this event.
Our city TV department recorded the event and we

are currently working on a PSA for the TV station to air.

Steven Riggs
Mount Vernon Fire Department
Mount Vernon, Washington

« he event was held in Laramie, Wyoming, in a
city park for the annual 4th of July celebration.

In the attendance of over 300 people were two Laramie
city council members, the mayor and the fire chief. The
audience was awestruck by the rapid fire development
in the non-sprinklered build. We experienced a large
amount of comments concerning the ability of one
sprinkler head to make that much difference. They also
commented on the rapid deployment of the sprinkler
and the realization of not having much time to exit.

Some sponsors have already committed to the next
side-by-side sprinkler demonstration.

Brad Carroll

Wyoming Department of Fire Prevention
& Electrical Safety

Cheyenne, Wyoming

€€ scheduled the burn demonstration as part of our
fire prevention Open House. This was our first burn

demonstration, of many more. I spoke with everyone
who attended the burn demonstration. They were all
amazed with the results and thought it was an eye-
opening experience.

One gentleman in particular was a fire alarm installer.
He had never seen how rapidly a fire can grow, or
the effects of a sprinkler system. He requested more
information to bring back to his coworkers and possible
future customers. I was able to supply him with a couple
information packets supplied by HFSC.

I'm currently working on and planning another burn
demonstration to be held at the home improvement
store.

Dion DeCarli

Gilford Fire-Rescue
Gilford, New Hampshire

continues

FISCAL YEAR 201 1

HOME FIRE SPRINKLER COALITION

GENERAL PREVENTION & AWARENESS CAMPAIGN



FIRE SERVICE
OUTREACH

BFLFD Side-by-Side Demonstration Stipend Program (continued)

€« We had between 500 and 1,000 people at

the annual “Duck Day” event and the
demonstration was shown on the giant screen so all
could see. Since this is a big event for us, many of the
local officials were there including members of the Fire
Commission.

E. Murray
Naugatuck Fire Department
Naugatuck, Connecticut

€« F or the burn demonstration at our open house,

about 200 people were in attendance. They
remarked about the importance of fire sprinklers and
smoke alarms and asked how to retrofit their homes
with fire sprinklers and what the cost would be to install
sprinklers. California State Fire Marshal Tonya Hoover
was in attendance.

Patty Koch

North County Fire Protection District
Fallbrook, California

« e hosted a side-by-side at Big Canoe Public
Safety Day and Pickens County Public Safety

Day. There were approximately 100 people at each event.

Attendees were amazed at the speed of the burn and
how quickly the sprinklers worked.

Jim Silavent/Charlie Ragonesi
Big Canoe Volunteer Fire Department
Big Canoe, Georgia

€CT ocal alderpersons were among the 1,000 people
ho attended the event at the fire station. The
audience took notice of how fast the fire grows.

Angela White
Sun Prairie Volunteer Fire Department
Sun Prairie, Wisconsin

« e had approximately 200 people at our Annual

Open House, including the mayor and city
council members. Attendees noted how quick and hot
the fire developed.

Daniel Smith
Petoskey Department of Public Safety
Petoskey, Michigan

€€ A pproximately 200 people attended the side-by-

ide home fire sprinkler demonstration. They
commented on how violent the fire was and how quickly
it took over the space.

Gene Fisher
Siletz Valley Fire District
Siletz, Oregon
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Trade Shows

HFSC promoted its education materials and

o Fire sprinklers

programs to the fire service at the following e T = ol T preant Flashover

Womi FIRE I‘PH(”IIHI

conventions:

Fire Department Instructors Conference
(FDIC)
e April 25-27, 2013
e Indiana Convention Center
Indianapolis, Indiana
¢ 10 x 10-square-foot booth space
¢ Attendance: 30,085

Fire-Rescue International (FRI)

e August 16-17, 2013

e McCormick Place, Chicago, lllinois
¢ 10 x 10-square-foot booth space
e Attendance: 9,209

National Fire Protection Association (NFPA)
Conference & Expo*

e June 10-12, 2013

e McCormick Place, Chicago, lllinois

* 10 x 10-square-foot booth space

e Attendance: 4,069

National Association of State Fire Marshals
(NASFM) Conference

A 4 - &
[ ] i £ Az W
AUQUSt 8, .201 3 ) Professional actor Tom Clark hosted the updated BUILT FOR LIFE Game at Fire-Rescue
° Ind!anapol!s Mar.”Ott Downtown International. Prizes for correct answers included HFSC water bottles, thermos bottles,
Indianapolis, Indiana hats and a grand prize of one iPad Mini.
¢ 10 x 10-square-foot booth space
e Attendance: 135 *NFPA donated the booth space to extend the grant funds.
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Advertising

HFSC developed two new print advertisements
to promote its new stipend programs and the
BUILT FOR LIFE Fire Department (BFLFD) program.
We also used an existing print advertisement to
promote the “Understanding Water Supply for
Home Fire Sprinkler Systems” Guide.

The first new advertisement encouraged fire
departments to become members of the BFLFD
program and apply for the new vocational
school stipend and side-by-side demonstration
stipend programs.

The second new advertisement featured
Sanford/Springvale (Maine) Fire Marshal Peter
Cutrer, who has been a member of the BFLFD
program since 2008. The advertisement
highlighted Cutrer’s positive experience

with home fire sprinkler education in his

own community and also encouraged fire
departments to become members of the
BFLFD program.

Another advertisement promoted the
"Understanding Water Supply for Home

Fire Sprinkler Systems” Guide. BFLFDs can
request copies of the guide to educate water
purveyors in their communities about home
fire sprinklers. The advertisement included a
QR (Quick Response) code that links to an
online order form for the guide.

FIRE SERVICE
OUTREACH

The single-page, four-color advertisements
appeared in the following national fire service
trade publications:

* Firehouse: April & August 2013 issues;
circulation 83,538 for each issue

® FireRescue: April & July 2013 issues;
circulation 53,923 for each issue

® Fire Chief: April & August 2013 issues;
circulation 50,353 for each issue

e Fire Engineering: April & August 2013
issues; circulation 52,641 for each issue

® JAFC On Scene: April 15 & July 15, 2013
issues; circulation 12,500 for each issue

HFSC also received free single-page, four-color
advertisements in the following national fire
protection trade publications:

e CASA Notes: May/June & July/August 2013
issues; circulation 1,500 for each issue

¢ NFPA Journal: May/June 2013 issue;
circulation 75,000

e Sprinkler Quarterly (SQ): March/April &
May/June 2013 issues; circulation 4,000 for
each issue

TOTAL CIRCULATION: 591,910 gross

New Stipend Programs
for BUILT FOR LIFE°Fire Departments

Home Fire Sprinklers
Save Lives and Water

“The school is going to dig it,
the kids are going to dig it and the

continues
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To supplement the print advertisements and
reach more members of the fire service, HFSC
created two new e-blast messages. One
message encouraged fire departments to
become members of the BUILT FOR LIFE Fire
Department (BFLFD) program and apply for the
new vocational school stipend and side-by-side
demonstration stipend programs. The other
message announced HFSC’s new interactive
“Home Fire Sprinklers: Ask for Them” Guide
for consumers.

HFSC Announces
New Stipend Programs for

A QUICK & EASY
BUILT FOR LIFE® Fire Departments n

GUIDE TO HOME
FIRE SPRINKLERS

Check Out HFSC's New Interactive
Consumer Guide

The Homme Fre Speiier Coaion has devtioped
fre
»

$1,000 stipends available to 25 fire departments to
conduct live home fire sprinkler demonstrations

FIRE SERVICE
OUTREACH

Sign up for the HFSC BUNLT FORLIFE @
Fire Department program today!
|

Haene Fire Speinkler Coaltion

“HFSC Announces Two New Stipend
Programs”

* Firehouse: March 7, 2013 e-blast; resulted in
119,554 messages delivered, 18,765 opened
(15.70% open rate) and 462 click-throughs

* FireRescue: February 26, 2013 e-blast;
resulted in 46,429 messages delivered,

7,604 opened (16.38% open rate) and
120 click-throughs

e Fire Chief: February 26, 2013 e-blast;

monitoring report not available

“Home Fire Sprinklers: Ask for Them"”

¢ Firehouse: October 10, 2013 e-blast;
resulted in 109,993 messages delivered,
13,534 opened (12.30% open rate) and
459 click-throughs

¢ FireRescue: October 10, 2013 e-blast;
resulted in 43,446 messages delivered,
6,836 opened (15.73% open rate) and
242 click- throughs

¢ Fire Chief: October 10, 2013 e-blast;
resulted in 17,457 messages delivered,
1,740 opened (9.97% open rate) and
196 click-throughs

Additionally, HFSC created two
online banner advertisements
promoting its free home fire
sprinkler educational resources:

- Home Fire Sprin

e FireRescue: October 3-31, 2013;
resulted in 45,336 impressions
and 34 click-throughs

¢ FireRescue1.com: October
3-31, 2013; resulted in 54,291
impressions and 346 click-
throughs

e Fire Chief: October 3-31, 2013;
monitoring report not available

As a value-added benefit with
HFSC's banner advertisement,
FireRescue1.com offered a free
“Home Fire Sprinklers: Ask for Educational
Them” banner advertisement in its

October 15, 2013, e-newsletter.

E-BLASTS TOTALS: 336,879* messages
delivered, 48,479* opened (14.39%*
open rate) and 1,479* click-throughs

ONLINE BANNER AD TOTALS: 99,627*
impressions and 380* click-throughs

*Totals do not include unavailable monitoring reports
from Fire Chief
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Education Material Reprints

HFSC updated and reprinted some of its most
popularly used fire service education materials
to be distributed at various fire service trade
shows and to fulfill requests for education
materials from fire departments across the
nation.

e Sprinkler Smarts Brochure:
5,000 printed

Fire departments can distribute the children’s
brochure at schools or other events to
introduce them to fire safety and home fire
sprinkler technology. The focus is on the
basics of fire safety for young children, while
older students also
learn the engineering PRINELCH
behind fire sprinklers. T

The brochure is SAEETY P
used to promote A @?

the educational, ;
games, activities

and downloadable
worksheets on
SprinklerSmarts.org.

WELCOME TO THE

¢ “Living with Sprinklers” Kit:

2,000 printed

Fire departments can
distribute the kit to

homeowners who already

have fire sprinklers in
their homes or have
recently moved into

homes with fire sprinkler
protection. The kit's DVD
and brochure provide a

better understanding

of

fire sprinklers and how

to properly maintain

them. Also included are

a hangtag to put on the

riser (so residents
will have ready
access to simple
fire sprinkler
maintenance
and proper
usage tips) and

a “Living with
Sprinklers” window
decal.

NOW THAT Y
LIVING WITH

Living With Sprinklers

OU’RE
SPRINKLERS

Now That You’re

HERE ARE

ANSWERS

TO SOME

OF YOUR
QUESTIONS

e BUILT FOR LIFE Hat:
1,000 ordered

Fire departments that sign up for the BUILT
FOR LIFE Fire Department program receive
a kit with the BFLFD hat, along with a Fire
& Sprinkler Burn
Demonstration Kit,
educational outreach
materials, certificate
of participation, and

BFLFD window decal.

¢ Insurance Agent WHAT YOU NEED TO KNOW
Brochure: 10,000 A TH KR SPRINKLIRS
printed

This brochure explains
selling points for marketing
sprinklered homes, home
fire facts, home fire
sprinkler information,

a graphic description of
how sprinklers operate,
and answers to common
misconceptions.

continues
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http://www.sprinklersmarts.org
http://www.SprinklerSmarts.org

e Real Estate Agent Brochure:

MARKETING HOMES

PROTECT WHAT
YOU VALUE MOST

10,000 printed PROTECTED BY

FIRE SPRINKLER SYSTEMS

This brochure explains how to sell a home
with fire sprinklers, home fire facts, home fire
sprinkler information, and answers to common
misconceptions.

e Protect What You Value Most
Consumer Brochure: 20,000 printed

This brochure explains home fire facts, home
fire sprinkler information, a graphic description
of how sprinklers operate, cost information and
answered to common misconceptions.

Home Fire Sprinkler
¢ 0 A o

o

WORK
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“Home Fire Sprinklers: Ask for Them” Guide

HFSC developed the new, interactive “Home
Fire Sprinklers: Ask for Them"” Guide to
provide easy to understand home fire sprinkler
information to consumers. The short video
segments explain the basics about home fire
sprinklers: why they are needed, how they

work and how they are installed. The guide
also provides links to HFSC's extensive video
collection and website.

View the online version of the guide at
http://homefiresprinkler.org/index.php/
Consumer/quick-guide.html.

How Fire Buildinf
Sprinklers Work With Sprinklers
Guide Basic Sprinkler Retrofitting
Introduction Information Sprinklers Fire Sprinkler Facts
Home Fire E}nﬂnk.temr‘..a;u
: Wy Fire Sotiold 1
Fire Sprinkler F e At Living With Protect What You Value Mast 2
Facts h Risk Sprinklers . Hame Fire Timeline
- e i B Suridars Work (D)
o Hov Sprinklers Work.
More Ler Us
Videos

Waler Usage
HESC Public Service Announcement #1
HESC Public Sen

‘ Fire Sprinklers

How to Get Home
Fire Sprinklers
BUILT FOR LIFE

Types of Sprinkler Systems

HOME FIRE SPRINKLERS

* Why Homes Need Fire Sprinklers
* How Fire Sprinklers Work
* Building with Sprinklers

* Living with Sprinklers-

continues
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CONSUMER
OUTREACH

“Ask for Them” Guide - Survey Results

Prior to completion, HFSC tested the new
guide with members of the BUILT FOR LIFE
Fire Department (BFLFD) program. Below
are the results from the 40 BFLFDs that
responded:

This guide will improve consumers’
knowledge of home fire sprinklers.

Strongly Agree.......coooeiiiiiii 25 (63%)
Slightly Agree ......ccccooiiiiiiii, 15 (37%)
Neutral ... 0 (0%)
Slightly Disagree ..........cccoooceiiiiiiinn. 0 (0%)
Strongly Disagree..........cccoociiieannne, 0 (0%)

This guide will keep consumers’ interest.

Strongly Agree......ccccoeeiiiiiiiii 10 (25%)
Slightly Agree ........cccoociiviiiiii. 20 (50%)
Neutral ... 10 (25%)
Slightly Disagree ...........cccoovviiiiinnnnn. 0 (0%)
Strongly Disagree...........ccccceeeiiiennn. 0 (0%)

The information in this guide is accurate
and informative.

Strongly Agree......ccccoeeiiiiiiiii 30 (75%)
Slightly Agree ........cccoociiiiiii. 10 (25%)
Neutral ... 0 (0%)
Slightly Disagree ...........cccoovviiiiiinnnnn, 0 (0%)
Strongly Disagree...........cccoceeeiiienn. 0 (0%)

| found this guide to be interesting and
worth watching.

Strongly Agree.......oooooiiiiiii 18 (45%)
Slightly Agree .......cccoooiiiiiiii, 15 (38%)
NeUutral ....oooeee e 6 (15%)
Slightly Disagree .........ccccooovvviiiiiennn, 1T (2%)
Strongly Disagree..........cccccoevviiean. 0 (0%)

I would consider placing this guide on our
department’s website.

Strongly Agree.......cooooiiiiiii 25 (63%)
Slightly Agree .......cccoooiiiiiiii, 11 (27%)
NeUutral ....oooeee e 2 (5%)
Slightly Disagree ..........cccoeovvviiiiiiee 2 (5%)
Strongly Disagree..........cccccoevviiean. 0 (0%)

Below are some of the comments from the
survey:

€« Great program. It gives a simple to understand
introduction to the application and capabilities
of residential sprinkler systems. This program would be
valuable to the general public, contractors, real estate
professionals and public officials. Thanks, HFSC, for
getting the message out about this important life-safety
technology.”
— Robbie Cassou,
Quincy Fire Protection District (California)

€« hese are good, simple and informative. I can easily
see their use on our website.”
— Dean Hunt,
Layton City Fire Department (Utah)

14 Let me know when I can share these videos. Great
actor for the video.”

— Ken Pflug,

City of Danville Fire Department (Kentucky)

€€T like having something interactive allowing the
consumer to jump around a bit.”
— Jim Kettler,
Buckingham Township Fire Marshal’s Office
(Pennsylvania)
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Advertising

To reach parents of young children and older The single-page, four-color advertisements
adults, HFSC took new situational photography appeared in the following national consumer
for two new print advertisements. The publications:

photography will continue to be used for

future advertisements and education materials. e Family Handyman: May 2013 issue;

circulation 1,100,000

(" Vihings You Shouid Know *HFSC obtained this full-page, 4/color

e advertisement for free. Value $115,000.

e Grand (online only): May/June & July/August
2013 issues; circulation 250,000 for each
issue. HFSC obtained a full-page, 4/color
advertisement for free in the September/
October 2013 issue.

e Parenting: August 2013 issue; circulation
2,227,350

The advertisements ® Reminisce: June/July 2013 issue; circulation

aimed at parents of | = 1,135,842

young children and e Where to Retire: July/August 2013 issue;

®
There’s no question what you Va I ue mOSt.

A separate
advertisement was
developed that
educated consumers
and builders with

10 quick-and-easy
facts about home fire
sprinklers.

older adults included a QR (Quick Response) circulation 200,000

code that links to HFSC's “Home Fire Sprinkler

System Facts” online video, while the other In addition to these paid advertisements,
advertisement included a QR code that links Grand magazine gave HFSC an additional

to HFSC’s “How Fire Sprinklers Work” online month of advertising for free in its September
video. issue (circulation 250,000).

TOTAL CIRCULATION: 5,413,192 gross

HOME FIRE SPRINKLERS - ASK FOR THEM
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Virtual Sprinklered House

In order to educate homebuilders, HFSC
updated its Virtual Sprinklered House
(animated homebuilder education guide) with
new graphics.

To promote the updated Virtual Sprinklered
House, HFSC created an e-blast message that
was distributed twice through Green Builder
magazine. The message enticed builders to
view the interactive guide by offering a chance
to win one of three iPads if they completed the
post-video survey.

Inroducton:
The HFSC Vil Sprinkliered
House

Whiy Home Fire Sprinkiers Are

Fiens ki more than 3,000 pecpk

overy year
Wt Are Home Fire Sprinkier
.

Al Home fre sprrkler sysems are

simpier. easies 10 stall and loss

Residential Fine Spankier

See what causes a home firs

View the Virtual Sprinklered House at
www.homefiresprinkler.org/index.php/virtual-
sprinklered-house-builder-presentation

e March 5, 2013 e-blast: resulted in
143,104 messages delivered, 6,830 opened
(4.77% open rate) and 686 click-throughs

e August 14, 2013 e-blast: resulted in
143,376 messages delivered, 6,045 opened
(4.22% open rate) and 469 click-throughs

TOTAL E-BLAST CIRCULATIONS: 286,480
messages delivered, 12,875 opened (4.49%
open rate) and 1,155 click-throughs

WHAT’S UP WITH

Home Fire S

Find out at the HFSC Virtual
Sprinklered House

The HFSC Virtual Sprinklered House lets
you see the behind-the-wall details of
home fire sprinklers: how water is
supplied, how they work, how they're
installed and most importantly, why your
customers need and want them. You'll also
find out how fire sprinklers can add value
to your homes, while reducing your
construction costs through the use of
common municipal trade-ups.

Enter to Win
an iPad Mini

Complete a short
survey and be
entered to win an
iPad Mini.

Visit the house.

Q
Thome e Spriskict.
o

ODe@E

You can choose to not receive further mailings from HFSC by forwarding this message to
info@homefiresprinkler.org with "Remove My Address” in the subject line.

Home Fire Sprinkler Coalition

21200 N. LaGrange Road, Suite 300, Frankfort, IL 60423 877-550-HFSC (4372)

continues
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Virtual Sprinklered House - Survey Results

Two hundred fifty-six builders completed
the survey after viewing the Virtual
Sprinklered House. Below are the results:

This presentation improved my knowledge
of home fire sprinklers.

Strongly Agree.......ccccoooiiiiiiii 180 (48%)
Slightly Agree ......cccccooiiviiii 129 (35%)
Neutral ... 51 (14%)
Slightly Disagree ........ccccccooviiiiiinnne 7 (2%)
Strongly Disagree...........ccceevvieeeeennn. 4 (1%)

This presentation helped me understand
how home fire sprinklers work.

Strongly Agree.......cccoooiiiiiiie 177 (48%)
Slightly Agree .........cccccoovviieeinn.. 130 (35%)
Neutral ... 53 (14%)
Slightly Disagree .........cccccoovciiiiinnne 6 (2%)
Strongly Disagree...........ccceevvieeeeennn. 4 (1%)

This presentation helped me understand
how home fire sprinklers are installed.

Strongly Agree......ccccoveiiiiiiiii 153 (41%)
Slightly Agree ......ccccccooiiiiiii 142 (38%)
Neutral ... 4 (17%)
Slightly Disagree ........ccccccovviiienn. 10 (3%)
Strongly Disagree...........cccccoeeeviennn. 3 (1%)

| found this presentation to be interesting
and worth watching.

Strongly Agree.......cccoeeiiiiiiiii, 190 (51%)
Slightly Agree ......ccccccooiiiiiii 136 (37%)
Neutral ... 37 (10%)
Slightly Disagree ........ccccccoovviin. 6 (1%)
Strongly Disagree...........cccccoeeeviennn. 5 (1%)

I am more likely to recommend sprinklers
after watching this presentation.

Strongly Agree......ccccceiiiiiiiii, 140 (38%)
Slightly Agree .......ccccccoiiiiiiiil 121 (33%)
Neutral .....ooooooiii 87 (23%)
Slightly Disagree .........ccccccovviiiiinn. 12 (3%)
Strongly Disagree.............cccccveeeen... 10 (3%)
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Homebuilder / Public Works Official Online Course

Working with Hanley Wood publishing,

HFSC renewed its accredited continuing
education program about home fire sprinklers
for architects, homebuilders and public works
officials. The program was originally created

through a 2010 Fire Prevention & Safety Grant.

It is hosted on Hanley\WoodUniversity.com and
certified by the National Association of Home

Builders (NAHB). During the 2011 grant period,

251 people completed the course.

UNIVERSITY

Building Knowledge 24/7

Results of program listing renewal
(August 22, 2012 - October 13, 2013):
¢ 350 sign-ups

- Architects: 245

o Residential & Commercial: 163
o Residential: 43

o Commercial: 39

Fire Service: 15

Homebuilders: 12

General Contractors: 8
Engineers: 15

Public Works: 3

Real Estate Agents, Students): 52

® 251 course/final test completions
- Majority of participants scored 80-100%

Others (Plumbers, Home Inspectors,

hanleypvood

UNIVERSITY suiioine xnowieoee 24i7

HOME | ABOUT LS | CONTAGT US | FAGIMELP | LOGIN

S  EBuilding Systems Courses

g o L T e e Acguslics | Building Performance | Energy Godes | Eire Salety | HYAG | LEDs | Lighting | Plumaing |
couri Safaty | Ventilation | Water Heatars

.
Acoustis Performance in Offices, Schools snd Heslthears: improving Indoce Enviranmental Quality - Tris Cours
Lirched in Duecember 2008, Expires Ducember 2012
Gk here bo start 1hes course
2 | C— Wakang the Geada: Designing with LERD for Schools 3008 - This Cousse Launched Cacamber 2006, Expired Cacambae

ik heve to atart th courae i)

Energy Codes
How To Dealgn, MH and Market and ENERGY STAR Home -

0 progra incepton i 1996, aver 1 milion ENERIGY STAR
@ BOSCH e s o o S il
EN o1 TR o e, o
e E

el Dserpons) GBCI
CMP

Fire Safety

Entuncing Way-Finding Visiility

Ofll!ewmlnﬂ!.!mﬂmdmmwu:nm the work
S ECOGIO L i voms o  a ttt tr 5
VISISLY BETTER 15% of all Workers'

. Adequate
proper viske I8 nwn.n n 1he prvantion of Sips and fabs, D of

y feal
ButRc buldng i amesgercy Kgheng, of grees Igring
Phaiiumi

compliant sehancement 10 new o existing emengancy lighting
systers. They ane easily instied o filed into existing appications.

Cick here to start his course =)

F prinkier Systems for New One-and Two-Family Howses -

Tome Fire Sprinler’ Trim courng wil becwlit architects, n..m.m-uumm
L purwarptrs, This couran providis a0
b syatarns; i thery vk, m..u\..-.q
natailation
gy, m smect
research and the enisoemental Benelts of residential sprinikler
aysioms.
ik heve 10 3tart (s couse B

HVAC

A Comparative Analysis of Residential Heating Systems 2011 -

Glick haoe 10 atact thia course )

Benefits of VRF in the LEEDE Centification Process -
This articks Is avalabi in the Octoter 2011 pdnt and dgtal adtions
of ARCHTIECT Magazine. It is registered for 1 HSWISD hour with
ALA and 1 GMIP hour with GBGI. This program companes iradisonal
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Trade Shows

HFSC promoted its education materials and
programs to homebuilders at the following
conventions:

International Builders’ Show (IBS)
e January 22-24, 2013
e Las Vegas Convention Center
Las Vegas, Nevada
* 40 x 20-square-foot booth space
e Attendance: Approximately 60,000

At the International Builders’ Show (IBS),

HFSC staff hosted the newly updated,
interactive BUILT FOR LIFE Game, which
displayed questions about home fire sprinklers.
The educational game now includes updated
questions, answers and video.

Homebuilders who answered questions
correctly were able to spin the slot machine for
prizes. The grand prizes for the BUILT FOR LIFE
Game were three iPad Minis, while other prizes
included tool bag sets, HFSC thermos bottles,
and HFSC hats.

Homebuilders waited in line for an average

of 15 minutes to play the interactive game,
increasing their knowledge about the benefits
and technology of home fire sprinklers. They

were also able to learn facts
about fire sprinklers by using
HFSC’s newly updated,
interactive Virtual Sprinklered
House and watching videos in
the booth.

More than 497 leads were
collected at IBS.

Pacific Coast Builders

Conference (PCBC)

® June 5-6, 2013

¢ San Diego Convention
Center
San Diego, California

¢ 10 x 10-square-foot booth
space

e Attendance: 7,366

The top 20 big builders and
other prominent residential
builders, developers, architects,
building scientists, lenders,
investors, marketers and
product manufacturers attend
PCBC.

continues
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HFSC promoted its education materials
and programs to real estate agents at the
following convention:

National Association of REALTORS (NAR)

Conference & Expo

e November 9-12, 2012

e Orange County Convention Center
Orlando, Florida

¢ 10 x 10-square-foot booth space

e Attendance: 18,127

At the National Association of REALTORS (NAR)
Conference & Expo, attendees that obtained
information at the HFSC booth and left their
contact information were entered into a
random drawing for a chance to win one

iPad Mini at the end of the conference.

More than 236 leads were collected at NAR.
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Advertising

HFSC developed two new print advertisements
to educate members of the homebuilding
industry.

The first advertisement directed builders to
the newly updated Virtual Sprinklered House
homebuilder education guide on HFSC's
website. The advertisement enticed builders
to view the interactive guide, by offering

a chance to win one of three iPads if they
completed the post-video survey. It included a
QR (Quick Response) code that links to HFSC's
Virtual Sprinklered House. The advertisement
also invited homebuilders to learn more by
visiting HFSC’s booth at the International
Builders’ Show in Las Vegas, Nevada.

WHAT’S UP WITH

Home Fire S
L}.A. " ‘

¥

Enter to win
an iPad Mini!

v

The second advertisement educated builders
and consumers with 10 quick-and-easy facts
about home fire sprinklers. It included a QR
code that links to HFSC’s “How Fire Sprinklers
Work"” online video.

The single-page, four-color homebuilder
advertisements appeared in the following
national homebuilder trade publications:

e Builder: January 2013 issue; circulation
114,632

e Designer Dream Homes: April & July 2013
issues; circulation 40,000 for each issue

e EcoHome: February 2013 issue; circulation
65,000

* Professional Builder: January 2013 issue;
circulation 110,977

* Residential Building Product News:
January 2013 issue; circulation 50,000

TOTAL CIRCULATION: 421,359 gross

As part of the advertising package with
Designer Dream Homes, HFSC also received
an online banner advertisement from April
thru October 2014. The online banner
advertisement resulted in 4.98 million
impressions.

In addition, all 750 fulfilled Home Plan
Orders placed by readers of the magazine
included an educational HFSC consumer
brochure.

Things You Should Know
About Home Fire Sprinklers

Home fire sprinklers protect
what you value most.

Q Home Fire Sprinkler

continues
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HFSC's real estate agent testimonial
advertisement spotlighted a home fire
sprinkler advocate in the real estate industry
who uses HFSC education materials to explain
the benefits of fire sprinklers in homes she
markets. The advertisement also invited

real estate agents to learn more by visiting
HFSC's booth at the National Association

of REALTORS (NAR) Conference & Expo in
Orlando, Florida.

Featured in the advertisement was:
Janet Hall, REALTOR
Keller Williams Realty
Pleasant View, Tennessee

The single-page, four-color real estate agent
advertisement appeared in the following real
estate agent trade publication:

* REALTOR Magazine - Show Daily:
Distributed for three days at 2012 NAR
Conference & Expo; circulation 20,000 for
each issue

TOTAL CIRCULATION: 60,000 gross

VISIT HFSC IN BOOTH #454

Janet Hall is a REALTOR® with Keller Williams Realty, representing Goad and
uilders in Pleasant View, Tennessee.

o=@

OMEBUILD
AL ESTAT

Fire Sprinklers—
Prospective Buyers

“Ask For Them”

REALTOR® Janet Hall has long supported fire
sprinklers in homes. Now she is starting to have
prospective buyers ask for them. When they do,
she relies on the expertise of the nonprofit and
noncommercial Home Fire Sprinkler Coalition
(HFSC) to help her explain the lifesaving
technology.

“We use HFSC's educational materials during our open
houses and when we do our final walk-through with our
buyers,” Hall says. The free information, which includes
brochures, videos and Web downloads, provides real
estate professionals and prospective buyers with the facts
about new home installation, maintenance and cost; and it
helps you counter the common myths that often circulate
about fire sprinkler systems

With increasing interest in fire sprinkler protection,
HFSC’s information is more valuable to REALTORs® than
ever. You can trust HFSC as your resource. HFSC is purely
educational. It does not sell products or services.

Hall often teams up with her local fire department to
present a live fire demonstration that helps people
understand how fast a home fire spreads. She says
prospective buyers are impressed with the added
protection of fire sprinklers. “They see sprinklered homes
as better... more like an extra perk.”

HFSC's educational materials help consumers,
homebuilders and others understand the
lifesaving value of installing fire sprinklers in
new houses. And they can help you market your
sprinklered homes.

Visit HFSC's Booth #454 to pick up your FREE
materials.

Home Fire Sprinkler
C N

continues
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HFSC also reached out to real estate agents
through a “Real Estate Today” campaign
from October 29-December 24, 2012. The
nine-week campaign featured 32, 30-second
and 60-second radio spots, two live-read
billboards in every show, a campaign-long
sponsorship of the weekly e-newsletter, two
on-air radio interviews, and campaign-long
banner advertisements on the website.

The first on-air radio interview occurred on
December 1, 2012, with a home maintenance
and safety theme. Topics included movie
myths about fire sprinklers, how they operate,
benefits of fire sprinklers, and retrofitting. The
segment was more than four minutes long.

The second interview occurred on December
15, 2012, with a winter fire safety theme.
Topics included how fire sprinklers operate,
movie myths about fire sprinklers, codes
and ordinances, insurance discounts, ease
of maintenance, and freeze protection. The
segment was nearly seven minutes long.

Listen to the interviews at www.retradio.
com/peg-paul-home-fire-sprinkler-coalition-3/
and www.retradio.com/peg-paul-home-fire-
sprinkler-coalition-2/

e On-air impressions (30-second and
60-second spots, radio interviews, and all
HFSC mentions as heard by terrestrial radio
listeners): 10.8 million

¢ Online impressions (download listeners,
online player advertisements and listeners):
12.6 million

TOTAL IMPRESSIONS: 23.4 million

PV O

REAL ESTATE TODAY

Answers for Real
Estate Professionals

g Home Fire Sprinkler

co0oALITI ON

Protect What You Value Most®

HomeFireSprinkler.org

FISCAL YEAR 201 1

HOME FIRE SPRINKLER COALITION

GENERAL PREVENTION & AWARENESS CAMPAIGN


www.retradio.com/peg-paul-home-fire-sprinkler-coalition-3/
www.retradio.com/peg-paul-home-fire-sprinkler-coalition-3/
www.retradio.com/peg-paul-home-fire-sprinkler-coalition-2/
www.retradio.com/peg-paul-home-fire-sprinkler-coalition-2/

WAT

Trade Shows

HFSC promoted its education materials

and programs, most importantly the
“Understanding Water Supply for Home Fire
Sprinkler Systems” Guide, to water industry,
public works and municipal officials at the
following conventions:

American Water Works Association
(AWWA) Annual Conference & Exposition
e June 9-12, 2013
e Denver Convention Center

Denver, Colorado
¢ 10 x 10-square-foot booth space
e Attendance: 10,615

International City/County Management
Association (ICMA) Annual Conference
e October 7-9, 2012
¢ Phoenix Convention Center

Phoenix, Arizona
* 10 x 10-square-foot booth space
e Attendance: 2,986

International Code Council (ICC) Annual
Conference
e October 22-23, 2012
e Oregon Convention Center
Portland, Oregon
¢ 10 x 10-square-foot booth space
e Attendance: 1,832

National League of Cities (NLC) Congress

of Cities & Exposition

e November 29-30, 2012

e Boston Convention & Exhibition Center
Boston, Massachusetts

® 10 x 10-square-foot booth space

e Attendance: 3,373

OUTREAC

R INDUSTRY/
BLIC WORKS

Home Fire Sprinklers
Now Prover 3~
Protect the Envi
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HFSC created a banner stand to educate ) )
water industry, public works and municipal Home Fire Sprlnklers
officials about the benefits of fire sprinklers Save Lives and Water

and illustrate how fire sprinklers save water in
the case of a fire.

The banner stand is ideal for the American
Water Works Association Annual Conference
& Exposition. It is also useful at other trade
shows and events.

i mﬂm

MAKING THE CONNECTION

It is also made available for BUILT FOR LIFE
Fire Departments to borrow for use with local
home flre Sprlnkler educatlon efforts *Fire sprinklers are linked by a network of piping, connected

to the domestic water supply.
*Only the sprinkler closest to the fire activates.

*NFPA 13D requires the water supply to accommodate 1 or 2
operating sprinklers for 10 minutes.

*Fire sprinklers use 9o% less water than fire departments use.

*Only heat from a fire will activate the sprinkler.

A A
(L2 8

U | ]

. r |~ &
=

e

@ Home Fire Sprinkler
C

L1 T10WN
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WATER INDUSTRY/
PUBLIC WORKS
OUTREACH

Advertising

HFSC used an existing print advertisement HFSC also received a free Profile Page from

to promote the "Understanding Water American City & County. The Y2-page, four-
Supply for Home Fire Sprinkler Systems" color advertisement promoted and explained
Guide to water industry, public works and the environmental benefits of the fire sprinkler
municipal officials. It included a QR (Quick system installed in Green Builder Media’s

Response) code that links to an online order VISION House® Tucson:
form for the guide. The advertisement also

many green aspects of the new

VISION House® Tucson
encouraged water purveyors to take HFSC’s e American City & County: August 2013 “The Home Fire Sprinker Coaliion i
free accredited course on home fire sprinklers issue; circulation 69,631 B o AESC Bomd
offered by HanleyWoodUniversity.com. ,eﬁffflfiﬂﬁ;if:; Gat“Many iﬂﬁf:;f;:;
TOTAL CIRCULATION: 220,011 gross _
. . VISION House Tucson is a green home currently
The single-page, four-color advertisement o oo Tua' ey D o
appeared in the following national water ’ ‘green design, building techniques, and products
inpdpustry/municipal officia? trade publications: Pro-tedl ng Va luable 4%“?'““‘?“‘5“’“1 e o O"“d;‘“:'“‘:‘
Lives and Water RV b et
« AWWA Journal: January & May 2013 issues; SRR et G Bude Miedils VISON Hotoe Sues

circulation 43,190 for each issue
e Building Safety Journal: June & August
2013 issues; circulation 32,000 for each issue

Because fire sprinklers work so quickly while
fires are small, sprinklers control a blaze with far
less water than the fire department would. They

reduce greenhouse gas emissions by 98%,
reduce fire damage by up to 97% and reduce
water pollution.* “Green is great, but of course
the primary benefit of home fire sprinklers is
that they save lives and prevent injuries,”
Carli adds.

WHAT You
MEED TO KNOW Among the sponsors of VISION House Tucson
is the National Fire Protection Association, a
member of HFSC’s Board. HFSC is coordinating
the installation of home fire sprinklers in the new
home along with Viking Group and Allan Fire
Protection Systems, Inc., of Tucson.

........

HomeFireSprinkler.org

Q Home Fire Sprinkler
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PUBLIC
RELATIONS

Public Relations Reach

Below are samples of media coverage
HFSC received during the grant period:

HFSC Awarded 2011 Fire Prevention &
Safety Grant

e fire Engineering

e International Association of Fire Chief's
“Daily Dispatch” website and e-newsletter

e National Fire Protection Association’s
(NFPA) “Fire Sprinkler Initiative” blog and
e-newsletter

e National Fire Sprinkler Association —
Wisconsin Chapter (NFSA-WI) post on
Facebook

e Sprinkler Age "Weekly News Brief”
e-newsletter

e View Frw Engasarng ricls oy e &7

st € FireDynamics

s s GIGEAE VO
e e

Vocational and Side-by-Side Stipends
Available to Fire Departments

e Fire Engineering

e fireRescue’s "FirefighterNation Now"”
e-newsletter

¢ International Association of Fire Chief’s (IAFC)
“Daily Dispatch” website and e-newsletter

* NFPA post on Twitter

* NFPA’s “Fire Service Today” blog

e NFPA’s “Fire Sprinkler Initiative” blog

® NFSA-WI's “Fire Sprinkler Times”
e-newsletter

¢ Northern lllinois Fire Sprinkler Advisory
Board’s (NIFSAB) “Fire Sprinkler Times”
e-newsletter

e Sprinkler Age

e Sprinkler Age “\Weekly News Brief”
e-newsletter

| Unimate Fire Sprinkler Guide Managers ]

B mctite version NS Subscribe Unubaeribe  Archive

About Us  Sprinkierige Magazine AFSA Store Search Contact Us  Jain AFSA B O @ May 22,2013

Sprinkler extinguishes fire at Lockheed Martin campus

San Jose Mercury News May 15

A two-alarm Fire broke oul on the campus of Lockheed Martin in Sunnyvale, Calif, Firefighter:
found heavy smoke in an open office area of the building. The building' nnpﬂnmar system hna
bean activated. Mo injuries wera repored.

Share this articke: 1 W[ = FEAD MORE

PACE i G g St [,
1 Muodel 9033 o a2 ake

e, e 12* -2 s g

Incident at Atlantic City hotel shows how fire sprinklers save lives

Share News Tocy

Fire sprinklers hive proven llmu and again that they are an effective and proactive form of fire
peotection, Not anly was (e sprinkler system responsible lor containing the fire 1o the mam of
origin, which drastically m:fumd the amount of damage to the hotel, but the system also provided
first responders with the time needed to enter the casing and reach the fitth floor.

ww: W IE = READ MORE

Should indoor sprinklers be mandatory for new homes?
CBE via WHBM-TV May 20

“Home Fire Sprinklers: Ask for Them” Guide

e Berkshire Eagle

e Dispatcher

e fire Engineering post on Twitter

e fire Protection Contractor

® firehouse

e FireRescue post on Facebook

® FireRescue post on Twitter

e fireRescue’s "FirefighterNation Now"
e-newsletter

e FireRescue1 Newsletter

e Grand

¢ |AFC’s “Daily Dispatch” e-newsletter

e KOMU-TV website and newscast

e NFPA’s “Fire Sprinkler Initiative” blog

e NFPA’s “NFPA Today” blog

* NFSA-WI's “Fire Sprinkler Times"” e-newsletter

* NIFSAB’s “Fire Sprinkler Times” e-newsletter

e Sprinkler Age

e Sprinkler Quarterly

The Berkshire Eagle et g P W ow: T WG .::; [T —

LOCAL NEWS

T -]
Pittsfield: Fire Department
announces online guide to home fire
sprinklers

SE—— s couuTs

Tho P r b
Nor.peotit Home & 1 f ebout bome fire sprinkiers

" e gibe b el f ey o

srsers o 32w bl e

ey e il mg o e b, there ace a ot of ot in romshler. Salety shold e af

continues
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PUBLIC
RELATIONS

PUinC Re|ati0ns ReaCh (continued)

Hanley Wood Continuing Education
Program

e Oregon Office of State Fire Marshal’s Gated
Wye newsletter
e Sprinkler Age

May 2012 e

Arson Awareness Week 2012 - Prevent Youth Firesetting

115, Fexr Administration
Prevent Youth
Firesetting

Hational Arson Awareness Week

HFSC promoted all of its grant funded
educational resources and activities through
social media including Facebook, Twitter,
Pinterest and Linkedin.

Page Activity @ Insights Settings Build A

D Home Fire Sprinkier Coalition i

Could your fire depanment use $1000-81500 to educate locally about home
fire sprinklers? Share this info with them today so they can apply.

943
8 visit
Reach a new milestone
n/b 1,000 Likes
Homebullders, Architects and the Public about Home

3 New Stipends Help Fire Departments Educate Future
by
\t

AncUT >
[ ——
[SEe=sy
A natonal nongeo!

1(e)3) charitadie crganizatcn

Lk - Comment - Sharo 5 [ 11 Shvesy

T8 prcieroached =3

Home Fire Sprinkler Coalition H
Arps J

Here's a great way for local fire departments to educate future home bulders
and architects about the need for home fire sprinklers. Apply today.

hitp/Awww. org/F prog

HFSC YouTube Viceos
2012 nuenl

D Nonprofit HFSC 2
If you're attending #ICMAI13 please
stop by Booth 225 for your free
home fire sprinkler water supply

materials.
1
Poge o » Ser B A
o s ) e e
ok kokd Cace Const, FL buiow Sam Cuv s Mt R s e
- st s vy e b bk He joad HTEC 1 e o o e
- Pnssors e Vg, Hore
e f e b Py oo e
Feaan 3 e nlactone i,
j‘j 1000 Likes

”\ Home Fire Sprinkler Coalition 2 0k

Check out this home fire sprinkler education program in Sanford, ME, thanks
to Fire Marshal Peter Cutrer's clever use of an HFSC $1,000 stipend.
hitp prinider.org/ 1p=284

Fire Marshal Stretches HFSC Stipend 10 Reach and
- Educate More than 1,000 In His Community «

Like - Commont - Share €5 [ 2 Sharos

356 people reached

.. -
et [ ‘ v
- o Wk == e

=
o
'
°
- |
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-
Home Fire Sprinkler Coalition HFSC B”'

1 s
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HFSC WEBSITE

Website Updates

Throughout the course of the grant period,

HFSC updated its website with grant-developed
education materials and programs as they were
released (with quick links from the homepage).

Those included:

e “"Home Fire Sprinklers: Ask for Them"” Guide

e BUILT FOR LIFE Game
e Virtual Sprinklered House

[QEeememas  The HFSC Virtual Sprinklered House

Gat o babincdtha-sads Iock ot reviders

£ save develapment asts when you build.

el = {]+]=]
'

o Fire Spirier

CHENRL1 )

S | g

HFSC updated the list of members in the BUILT ~ With the elimination of Flash from mobile
FOR LIFE Fire Department (BFLFD) program and  devices (smartphones, tablets), HFSC converted

posted information and applications for the most of its Flash-based assets to either HTML 5
vocational school and side-by-side stipends as or Quicktime to make them compatible with
they were made available for BFLFDs. mobile devices. This was an important step
during a time in which increasing numbers
Among many other minor updates, website of consumers are viewing websites via their
maintenance also included updated keyword mobile devices instead of traditional laptop or

search terms, the addition of new photography desktop computers.
and press releases to the media room.

BUILT FOR LIFE® Fire Department Members

g o v

QRS fesorkes ot What You Value Most i

s, [co ] ot State.

ACREGHIELMEOERSTLY N
Censumers »

. FimServce »
Homebuiders »

Other Prafessionals »
Ouder Materials »
About HFSC »
Media Reom »
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b

O | @EAOD
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Website Comments

EXAMPLES OF FEEDBACK ON
www.HomeFireSprinkler.org

HFSC receives hundreds of comments via
its website. Below are samples of some
of the comments HFSC has received on its
website.

€€ hank you for being at the International Builders’

Show. It was nice to meet your team and learn
that you have the grant to supply the packets for our
homeowners with fire sprinklers.

Michael Fenton
Century Communities
Colorado Springs, Colorado

€« e held our live side-by-side demo on Saturday,

July 28, 2012, at Forcum Lannom Materials
here in Dyersburg. The Dyersburg State Gazette was on
hand at the event, as well as several of our citizens and
contractors. The demonstration was a success as I had
one gentleman commit to adding sprinklers to his new
home that will start construction this fall. Thanks again
for your support. We should have the video added to our
website this week.

Mark Sykes

Dyersburg Fire Department — Fire Codes/Prevention
Dyershurg, Tennessee

« es, It’'s me again! As always, you and the entire

Home Fire Sprinkler Coalition organization are
doing amazing things. I just signed up a new builder
who’s doing 39 Carriage Homes with fire sprinklers; it’s
their first development with residential fire sprinklers.
I offered them the “Living with Sprinklers” Kit for their
homeowners.

Digger Weigand
Victory Fire Protection, Inc.
Pottstown, Pennsylvania

€€ AV urious as to whether or not we can become a

Built For Life Fire Department and be eligible for
the Fire Prevention Safety Grant Technical/Vocational
Education Program Stipend.

Cynthia Gonthier
Louisiana State Fire Marshal
Baton Rouge, Louisiana

€€T 'm happy to report that Home Fire Sprinkler
Coalition is being considered for potential
inclusion on a list of the Top Sites on Fire Safety
that we’re publishing in the next few weeks on
OnlineFireScienceDegree.org. Many of our readers are
considering education and careers in the field of fire
science, and one topic of utmost importance for anyone
in this field is safety. We're compiling this list as a source
of information that could be useful not only for those
studying fire science, but also anyone hoping to learn
more about fire safety, and I think your site might be
a perfect fit. I'm still working on a preliminary list of
great fire safety sites to include, so if you would like to
nominate any that you find useful, I would appreciate
you letting me know about them.

Bethany Friedman

OnlineFireScienceDegree.org
Normal, Illinois

continues
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HFSC WEBSITE

WebSite Comments (continued)

€¢I ducating the public on fire sprinklers is very

important to us and we will have your brochures
available for the public to access. If you have any other
brochures or poster you can send (without cost) for
public education, we would appreciate it.

Rita Peavley

Pierce County Department of

Emergency Management — Fire Prevention Bureau
Tacoma, Washington

€« hank you for all your hard work. These tools

will be used to educate our citizens (including
our city manager who is currently building a home in
Culver City).

Ken Quick

Culver City Fire Department — Fire Prevention Bureau
Culver City, California

« Iam a retired fire chief engaged in juvenile firesetter
intervention and public education, the fire sprinkler
initiative and code development. I remain a certified fire
inspector with the State of Michigan and serve on the
public education committee. Thank you for providing
me with a copy of “Understanding Water Supply for
Home Fire Sprinkler Systems.” I will use it in Sparky’s
Clubhouse presentations to the public as well.

Leslie Wedge
Redford Township Fire Department
Redford Township, Michigan

« Iam searching your website for future stipends or

other financial assistance towards the purchase of
material for Built For Life Fire Department side-by-side
burn units. Can you please advise me?

Peter Viahos
Bloomfield Township Fire
Bloomfield Hills, Michigan

€« he Public Safety Committee at Del Webb

Charleston at Cane Bay, Summerville, South
Carolina, is sponsoring a Safety Fair for the community
residents. We are looking to inform the residents of the
advantages of installing residential fire sprinkler systems
in the individual residents’ homes. If there are any other
brochures you think would be helpful, please forward
them also.

Robert D’Jovin
Public Safety Committee — Del Webb Charleston
Summerville, South Carolina

€« H ello. We are also a not-for-profit for fire
sprinkler safety for college students. Our
mission is awareness. We are organizing a 5K, which
is being sponsored by the Steamfitters Local Union
638 and the Mechanical Contractors Association of
New York. I hope you don’t mind if we hand out some
of your brochures. They are exactly what we need. If
you would like to join us, we would love to have you on
November 30, 2013. Please let us know what the cost
of printing these materials are and our foundation will
happily reimburse you.

Maryanne Fitzsimons

Kerry Rose Foundation
Commack, New York

continues
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HFSC WEBSITE

WebSite Comments (continued)

¢« he City of Portland, Maine, adopted NFPA 101

and the residential sprinkler requirement in
2010. We are now faced with an effort to repeal that
legislation citing the cost associated with water supply
for systems. Any help would be greatly appreciated as we
battle this political push to repeal the ordinance.

Jerome LaMoria
Portland Fire Department
Portland, Maine

€« Over the weekend we had our annual open house

event. During the open house we used the
side-by-side prop, which was both a big hit and success
too. I'm also in the process of scheduling an additional
demonstration burn next month. Thank you for the
assistance.

Dion DeCarli

Gilford Fire Rescue
Gilford, New Hampshire

« Iam looking into retrofitting my home with a

sprinkler system. Do you have a database of supply
houses in north Jersey? After watching your installation
video, I'm actually considering starting a small business
installing these systems. Any information or advice you
could provide would be very much appreciated.

Steven Post
Andover, New Jersey

« his will help with the new California Fire Code
requirement and the questions.

Abe Hathaway
Burney Fire Protection District
Burney, California

« F ire sprinklers have been added to the local city
subdivision home building code and we appreciate
the opportunity to inform all purchasers.

Rolf Dornseif
Rolf Dornseif Real Estate
Chico, California

€€ Tust interested in keeping the public and our
firefighters as safe as possible. Interested in what
this program has to offer and what the cost is to us?

Garry Johnson

Oriskany Falls Volunteer Fire Department/Oneida
County

Oriskany Falls, New York

« y name is David Kurasz, vice-chairman of the
New Jersey Fire Sprinkler Coalition as well
as executive director of the New Jersey Fire Sprinkler
Advisory Board. We are building our coalition in New
Jersey and would like to know if the Home Fire Sprinkler
Coalition would sign on in support of residential fire
sprinklers in new construction. Some members already
include the National Fire Protection Association,
National Fire Sprinkler Association, New Jersey Chapter
of the Society of Fire Protection Engineers, New Jersey
Plumbing Inspectors Association, Automatic Fire Alarm
Association of New Jersey, and over 30 fire departments.
Please reach out to me if this is something that your
organization is able to support.

David Kurasz
New Jersey Fire Sprinkler Coalition
North Brunswick, New Jersey
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